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Objective of the document 

This document corresponds to Deliverable 6.4 – Report on Communication and 

Promotional Materials, and Project Introduction Video. It has been prepared as 

part of Task 6.3: Development of promotional and informational materials. The 

objective of this report is to present the materials (brochure, poster and roll-up), and the 

video, the development of which was led by SPI. Elements including the methodology 

of development, the structure and the contents have been discussed.    

Methodology 

The methodology followed in order to develop the communication and promotional 

materials (brochure, poster and roll-up), and the introduction video, is presented below. 

Communication and Promotional materials 

The design team at SPI developed the project brochure, poster and the roll-up. It was 

ensured that the core project idea is reflected in these materials whilst maintaining the 

visual appeal. Useful experiences were drawn from SPI’s previous and ongoing 

projects with similar objectives. Colour scheme and other design elements as used for 

the project website and documentation templates were taken into consideration. It is to 

be noted that all the materials contain a standard disclaimer in the footer accompanied 

by the EU emblem and the Indian flag. 

Introduction Video 

SPI developed a Call for Tenders with specifications regarding the production of the 

project introduction video. The Description of Services as established in the call 

included the below details: 

Description of Services 

Type: Animation  

Duration: 2 minutes  

Objective: To introduce and explain the concept of the project.  

Content: The video is envisioned to synthesise the overall project aim explained in 

simplistic language and animated graphics. Impact across different states of India 

(Madhya Pradesh, Maharashtra, Orissa, Rajasthan, Tamil Nadu, Uttarakhand and 

West Bengal), addressing different water concerns should be depicted through an 

animation based map. An overall EU-India cooperation element is also important to be 

highlighted.  



 

 

General requirements: The video must be well-designed in terms of reducing 

complexity and rendering information accessible via a simple narrative. The design 

approach of the video should be informative, straightforward, compact and entertaining. 

The video will be used at dissemination and engagement events of the project, and 

published on the project website for the general public to view.  

Taking into consideration the general level of experience and specific expertise in 

developing animation videos, the call was sent to three companies. The applicants 

were asked to include a Short organisation description; Portfolio/Examples; and a 

proposed script for the video. The applications received were then evaluated by the 

following criteria:  

 Experience and expertise in the field of production of animated explainer videos 

 Quality and detail of the proposed script  

 Price 

Based on the above, SPI selected Um Segundo Filmes to develop the project 

introduction video. The following steps were implemented in developing the video. 

 Selection of the contractor 

 Development of the Script and the Storyboard 

 Development of an animated first draft 

 Voiceover on the revised first draft 

 Final version 

 

  



 

 

Communication and Promotional Materials 

This section discusses the materials developed as part of this deliverable. It is relevant 

to mention that necessary guidelines have been followed, specifically to include the 

project disclaimer. Consistent with the approach for the project website, the EU 

emblem and the Indian flag have been consistently presented. In addition, significant 

visibility has been ensured for project social media, website and the contact email 

(info@projectsaraswati2.com).  

The list of materials developed includes a brochure, a poster and a roll-up. Their 

respective dimensions are as follows: 

 Brochure (Trifold): 442 x 210 mm 

 Poster (A3):  297 x 420 mm 

 Roll-up: 85 x 200 cm 

Available for download, a pdf copy each of these materials is hosted on the project 

website under the Outcomes menu – Dissemination material.  

Brochure  

The trifold brochure covers all important elements of the project. The information is 

presented in a concise manner on the outer and the inner side. The outer side as 

shown in Error! Reference source not found. is divided into three parts, each serving 

a specific purpose. The map of India is a significant addition that provides a reflection 

on the scale of the project. The inner side of the brochure presented in Figure 2 has 

more subjective information including general project information, project objectives, 

impacts, and the work plan. In Figure 3 can be seen a mock-up of the project brochure.  

 

Figure 1: Outer side of the Saraswati 2.0 Brochure 



 

 

 

 

Figure 2: Inner side of the Saraswati 2.0 Brochure 

 

Figure 3: Mock-up of the Brochure 

Poster 

The poster can be understood as a summarised form of the project brochure covering 

an umbrella of information in one page. It includes details on four major components: 

aim of the project, technology groups, the impacts, and the consortium. Figure 4 

presents the poster and in Figure 5 is a mock-up of the same.  



 

 

 

Figure 4: Saraswati 2.0 Poster 

 

 

Figure 5: Mock-up of the Poster 

  



 

 

Roll-up 

Figure 6 presents the project roll-up. Developed with standard dimensions and 

approach, it will be used at all project events. It gives an idea of the project and covers 

only the most important aspects. Figure 7 is a mock-up of the same. 

 

Figure 6: Saraswati 2.0 Roll-up 



 

 

 

Figure 7: Mock-up of the Roll-up 

  



 

 

Introduction Video   

The animation based video intends to introduce and present the project. The idea is to 

synthesise the main aspects in a time period of just over 2 minutes. The flow of 

information follows a specific order ensuring that the interest of the viewers is 

maintained throughout.  

The video has been hosted on the official YouTube channel of the project – Project 

Saraswati 2.0. This Link can be used to view the video on YouTube.  

The video link is also embedded on the home page of the project website (screenshot 

in Figure 8), with an option to redirect the audience to the host channel.  

 

Figure 8: Video embedded on the project website homepage 

In addition to key project related facts, the content of the video includes information on 

the overall aim, origin of project name, pilot sites for the technologies; the technology 

groups, and the impacts. These aspects along with the relevant screenshots have been 

discussed below in brief.  

Project aim  

The video starts by providing a brief description of the project and its aim. Figure 9 is a 

screenshot from the respective segment. 



 

 

 

Figure 9: Video segment - overall project aim  

Project name 

The video then goes about explaining the title of the project – its origin and relevance 

to the project. This can be seen in the screenshot captured and shown in Figure 10, 

which shows the Hindu Goddess Saraswati. 

 

 

 

 

 

 

 

 

 

 

 

 

 

Pilot sites  

As shown in Figure 11, the video discusses a map of India providing information on the 

pilot sites located in 7 States across India.  

Figure 10: Video segment - Origin of project name 



 

 

 

 

 

 

 

 

 

 

 

  

 

Technology groups 

Four different types of technology groups that the project targets and will pilot in the 

discussed sites are also explained in the video. Figure 12 is a screenshot of the same. 

 

Figure 12: Video segment - Technology Groups 

Figure 11: Video segment - Pilot Sites 



 

 

Impacts 

The video covers a quintessential element of the project i.e. impact creation from the 

implementation of the pilots. The illustration in the video is as in Figure 13.

 

Figure 13: Video segment - Project Impacts 

Consortium 

The consortium logos have been included as shown in Figure 14. 

 

Figure 14: Video segment - Consortium 



 

 

Communication channels 

As shown in Figure 15, communication channels including the social media accounts 

and the project website have been mentioned in the video. It is important to note that 

this is the last frame of the video. As can be seen, the project disclaimer is duly 

mentioned. 

 

Figure 15: Video segment - Communication channels 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 


